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Get Green Light 
Employers May Have 
New Tool to Redesign 
Retiree Health Plans 
by Bob C

MPLOYERS AND retirees may 
have finally gotten the green light 
to design retiree health plans and 
early incentive programs to take 

advantage of the retirees’ eligibility for 
Medicare benefits. 

hristenson, Fisher & Phillips LLP 

On June 4, 2007, the Third 
Circuit Court of Appeals 
issued its long-awaited 
ruling in AARP v. EEOC, 
holding that EEOC’s 2003 
proposed regulations allow-

ing employers to design their retiree 
health plans to coordinate with Medi-
care were valid. The Third Circuit is the 
only Court of Appeals to rule on the 
issue, and if the decision stands, 
employers have a new tool allowing 
them to redesign retiree health plans 
to make them less costly. 

Background 
The Age Discrimination in Employment 
Act (ADEA) generally prohibits discrim-
ination against those age 40 and 
above because of age. In 2000, the 
Third Circuit ruled in an earlier case 
that if an employer reduced retiree 
health benefits at age 65 to tak
account coordination with Medicare, 
then the ADEA had been violated. 
While the Third Circuit’s decision was 
consistent with the EEOC’s position, 
employer reaction was swift. Since 
there was (and still is) no requirem
that employers provide retiree hea
benefits, employers simply terminated 
retiree health coverages completely, or 
reduced them to lower levels for all 
retirees. In fact, so many retiree health 
coverages were (Continued on back) 
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Containing Costs
Employers Encourage Healthier Lives 

WITH HEALTH COSTS continuing thir upward 
spiral at twice the rate of inflation, U.S. employers 
are encouraging their employees to become more 
responsible for their own health. In doing so, 
employers are focusing on plan design, health 
improvement, education, and communication to 

drive employee engagement and increase employees’ understanding of 
their healthcare benefits, according to Watson Wyatt’s recent 
Employee Perspectives on Health Care study.  

“Employers are realizing that a good healthcare strategy includes 
health benefits and programs that incentivize employees to manage 
their own health,” says Larry Boress, CEO, Midwest Business Group on 
Health. This approach represents a shift in thinking about how to get 
employees to be more responsible for their healthcare. In giving 
workers more monetary incentives to pay closer attention to their 
health, many employers are playing a bigger role in managing and 
monitoring their workers’ health. 

However, the Wyatt study notes that in order to develop and imple-
ment effective solutions that control costs, employers must first 
understand employees’ views, not only to help them change their 
healthcare behaviors but also to improve their overall health and 
satisfaction. (Continued on back) 

Switching Control 
Employees Need More Healthcare Education 

EMPLOYERS ARE responding to the double-digit 
healthcare cost increases by offering initiatives 
that emphasize health and productivity and 
directly engage employees in managing their 
health. According to Aon Consulting’s 2007 
Benefits and Talent Survey, it is clear that 

employers are focused on helping employees become more know-
ledgeable and engaged healthcare consumers, with a special emphasis 
on preventive care, promoting fitness, and disease management, says 
Tom Lerche, Aon Healthcare Practice Leader. “We continue to see a 
steady increase in the number of employers offering consumer-driven 
health (CDH) options along with increased enrollment,” says Lerche. 

However, consumer-driven health plans really aren’t in the comfort 
zone of many employees. “The main culprit behind the learning inertia 
is the experience of many Americans over the past 20-plus years, dur-
ing which they have become disengaged from their own healthcare 
decisions,” says Jerry Ripperger, director, consumer  (Continued on back)
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 Get Green Light 
(Continued from front) 

eliminated that the EEOC realized its 
rule was causing retirees to lose 
coverage at an unprecedented rate. 
In order to stem the loss of benefits, 
the EEOC changed its position. 

Impact on Employers 
Employers who want to provide some 
level of retiree benefits can now do 
so more economically by taking into 
account the realities of Medicare cov-

erage. When a retiree 
becomes eligible for Medi-
care, coverages can now 
be reduced to whatever 
level the employer might 
desire. Generally, this can 
mean either coordination 

with Medicare so that the retirees 
experience seamless coverage, or 
even reducing the retirees’ coverage 
so that retirees at age 65 simply have 
a less valuable benefit than retirees 
under age 65, even after taking Medi-
care into account. The new ruling 
also gives employers a tool for 
designing early retirement incentive 
programs. For those incentive pro-
grams which grant retiree health 
coverage, costs can be brought down 
by building in a reduction or termin-
ation of benefits once Medicare eligi-
bility is achieved. 

Although the Third Circuit’s recent 
ruling clears the way for issuance of 
final regulations by the EEOC, the 
agency has not done so yet. Also, 
other Federal courts or the Supreme 
Court could reach a different con-
clusion, although the Third Circuit’s 
unanimous ruling was concise and 
well-reasoned. Since the rule applies 
only to retiree health benefits, other 
retiree benefits are still subject to pro-
hibitions against reduction or termina-
tion unless the employer can demon-
strate equal cost or equal benefit after 
the reduction. � 

Containing Costs. . . (Continued from front)  
Since employers are in the best position to direct 
the workplace focus onto wellness, they can also 
be the best conduits for general health awareness. 
Workplace wellness expert Tom Gilliam, Ph.D., 
reminds employers that, “If you pay health insur-

ance [premiums] for your employees, keeping your employees healthy 
is your business.” Lower health costs, a more productive workforce, 
and an energized working atmosphere are good for the bottom line. 
Any employer who has not already done so should consider getting or 
expanding support for healthier lifestyles for their employees. � 

Switching Control . . . (Continued from front) 
health for Principal Financial Group. “With CDHPs, people suddenly 
have to make a myriad other decisions about providers, price, and 
quality of care.”  

One downside is CDHPs lengthy education process and apprehension 
on the part of consumers to take on a large portion of their own health-
care expenses. On the upside, some employers are getting employees’ 
attention by seeding the accounts with startup money to help offset 
some of the initial deductible expenses. “The average seed is about 
$1,200, but it varies widely,” says Kirsten Trusko, banking senior 
manager for BearingPoint, Inc., a management and technology con-
sulting firm. 

“CDH, with a fully integrated wellness program, remains one of the 
best strategic approaches for employers to reduce the medical trend 
rate,” says Lerche. � 

. . . . . . . . . . Bulletin Briefs . . . . . . . . .  
♦ When Should Employers Make ‘Comparable’ Contributions? 
Under the recently proposed IRS-HSA comparable contribution regula-
tions, employers who contribute to HSAs outside of cafeteria plans are 
required to notify employees in writing by January 15 each year that 
any employee who establishes an HSA by the last day of February, and 
who notifies the employer of this fact, will receive a comparable 
contribution to the HSA for the prior year. The employer’s contribution 
must be made no later than April 15 and must include reasonable 
interest. An employer may accelerate HSA contributions in a given year 
in the case of employees who have incurred qualified medical expenses 
which exceed the employer’s contributions to date. However, these 
contributions must be available to all eligible employees on an equal 
and uniform basis throughout the year. Also, the employer must 
establish reasonable uniform methods and requirements for accelera-
tion of contributions and determination of medical expenses. � 
 

HRinsider® bulletin is brought to you each month courtesy of the 
bagnall company, a UBA® member firm.  
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WE EXCEL IN THESE AREAS 

¾ Complete employee benefit planning: To 
ensure that the total benefit package is 
consistent with organizational goals. 

 
¾ Benefit design analysis: To match available 

delivery systems and benefit options with the 
desired plan performance.  

 
¾ Analysis of available funding mechanisms: To 

maximize the effectiveness of assets invested 
in employee benefit programs, while 
appropriately managing risk. 

 
¾ Competitive bidding, comprehensive market 

analysis, and aggressive negotiation: To 
obtain the best available coverage at the 
lowest available price. 

 
¾ Plan performance analysis and financial 

reporting: To evaluate current performance 
and estimate possible future results. 

 
¾ Employee education, communication and 

assistance:  To facilitate employees’ use of 
benefits and reduce administrative workload. 

 
 
 
 
 
 
 
 

 
 

¾ Ongoing analysis and research of emerging 
employee benefit trends and offerings: To 
evaluate their potential impact. 

 
¾ Education, information and guidance on 

insurance regulations, mandates and 
guidelines: To reduce potential liability for 
non-compliance. 
 

¾ Personalized products and services: To meet 
the needs of executives and key individuals. 

 
¾ 401(k), pension and retirement planning: To 

meet current and future needs of the 
organization and its employees. 

 
¾ Consulting services for administrators, payers, 

and providers: To provide realistic insight into 
the dynamic needs of the employer-sponsored 
group benefits marketplace. 

 
¾ Continuous service and support: To add value 

to your investment in employee benefits.

 



 
Contact Information 

 
 

Address: 
 
1345 E. Chandler Boulevard 
Building 1, Suite 103 
Phoenix, AZ  85048 
 
Phone: 
 
Phone:     480-893-6510 
Toll Free:  800-582-8593 
Fax:         480-893-6137 
 
Web Address: 
 
www.thebagnallcompany.com
 
Contacts: 
 
Mark Bagnall, President 
mbagnall@thebagnallcompany.com
 
Cesar delRosal, Executive Director - 
Technology & Prime Customers 
cdelrosal@thebagnallcompany.com
 
Theresa Lofgren, Director - Client 
Services & Systems 
tlofgren@thebagnallcompany.com
 
Lindsey Neisen, Director – Office 
Management 
lneisen@thebagnallcompany.com
 
Trish Dalgai, Administrative Coordinator 
ndalgai@thebagnallcompany.com
 
Kerrin Taylor, Executive Director - 
Strategic Development 
ktaylor@thebagnallcompany.com
 
Cynthia Bagnall, Executive Director - 
Operations 
cbagnall@thebagnallcompany.com
 
Yasmine Asfoor, Administrative Assistant 
yasfoor@thebagnallcompany.com
 
 
 
 

 

  
tbc notes: 

 
We would like to thank the following companies for allowing us to be of 
service again this year: 
 

Biltmore Trading, LLC, Phoenix, AZ 
Diagnostic Pathology Consultants PC, Tucson, AZ 

Little Germany, Inc., Tucson, AZ 
 

 
Changes at the bagnall company!!! 

 
We are pleased to announce these position changes at the bagnall 
company.  We feel that these new assignments provide a better 
structure with which to service all of our clients.  While these changes 
provide a single “focus” for our staff members…all will continue to 
provide the customer care that you currently enjoy. 
 
Ms. Kerrin Taylor, Executive Director – Strategic Development 
(Kerrin will be focusing on delivering our services to current and 
prospective clients) 
 
Mr. Cesar delRosal, Executive Director - Technology & Prime 
Customers (Cesar will continue in the technology area and also 
assume all management duties for clients having less than 25 
employees) 
 
Ms. Cynthia Bagnall, Executive Director-Operations (Cynthia will 
be charged with the delivery of all internal client services and tbc 
internal business management) 
 
Ms. Lindsey Neisen, Director- Office Management (Lindsey will 
continue as the manager of all office and event functions) 
 
Please welcome all of the folks above as I do in their new challenges!!! 
 
Mark W. Bagnall CLU 
President 

 

Technology Corner 
 

Ever wonder what your old neighborhood looks like?  Want to visit the 
Eiffel Tower?  Need directions to the bagnall company? 
 
Google Maps (http://maps.google.com/) can make this possible for you.  
Here you can get turn by turn directions and a map of anywhere you 
want to visit.  Looking for more in depth information, try Google Earth 
(http://earth.google.com/) for great 3D animation and pictures of places 
you want to visit. 
 
Technology is always evolving.  Please call Cesar at the bagnall 
company, 480-893-6510 or 800-582-8593 (outside the Phoenix metro 
area) or visit www.thebagnallcompany.com. 
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