
 

 . . . . . . . . October 2007 . . . . . . . . . .

 Good News; Bad News 
Everyone Feels Pinch 
as Healthcare Premiums 

ue Upward Trend Contin
HE COST OF employer-spon-
sored health insurance pre-
miums continues to grow faster 

than both the rate of inflation and 
worker wage increases, and now aver-
ages more than $12,000 a year for 
family coverage, according to the Kaiser 
Family Foundation’s 2007 Employer 
Health Benefits Survey. 

To put this sum in per-
spective, the average 
cost of family health-
care coverage is now 
roughly equal to the 
annual income of a 

worker earning the new federal 
minimum wage of $5.85, according to 
Jon Gabel, senior fellow at the National 
Opinion Resarch Center at the 
University of Chicago and co-author of 
the Kaiser study. 

Put another way, “you could buy a 
new economy car every year for less 
than the cost of family health insur-
ance,” said Drew Altman, Kaiser presi-
dent and CEO, using the cost of a new 
Chevy Aveo—about $9,995—as his 
benchmark. 

There is some good news, however, in 
this year’s findings. The rate of 
increase in employer-sponsored health 
insurance has been moderating over 
the past four years, and the 6.1% 
increase Kaiser calculated for 2007 was 
the lowest that it has been since 1999. 

Likewise, UBA’s 2007 Health Plan Sur-
vey also shows a (Continued on back) 

Prevention Solution
Firms Work to Adjust Healthcare Culture 

HELEN DARLING calls it “revolutionary,” this 
effort on the part of employers to more closely 
monitor and improve the health of their 
workers. “It’s revolutionary in that businesses 
are actually saying to themselves, ‘if we want 
people to be healthy, we cannot sit back,’” 
says Darling. Darling, president of the National 

Business Group on Health, says that corporate America began getting 
much more involved in trying to improve clinical outcomes for its work-
force about three years ago.  

Dr. Dee W. Edington agrees. As Director of the Health Management 
Research Center at the University of Michigan, he has been charting 
what works in wellness programs for a quarter of a century and has 
seen more activity in the past three years than at any time in the last 
25 years. The impetus is coming from executives fairly high on the 
corporate food chain, too. “There’s much more realization in the C-
suite that you have to be doing something about people’s health,” says 
Darling. Policy experts contend that employers can help reverse the 
problem by changing their corporate culture and promoting health and 
wellness in the workplace. (Continued on back) 

Facing More Stress 
Retirement Savings Fall as Benefits Costs Rise 

THE HIGHEST stress factors continue to be saving 
for retirement and paying for healthcare in retire-
ment, according to the 2007 Ameriprise Workplace 
Financial Planning Benefit Decisions study. 

“As employer-paid benefits such as pensions and retiree healthcare go 
by the wayside, employees increasingly confront a confusing nexus of 
financial decisions related to retirement plans, health insurance, and 
other benefits on an annual basis,” says Rusty Field, vice president, 
Ameriprise Workplace Financial Planning. “Many are increasingly 
recognizing how financial planning can be of assistance in making 
effective and balanced choices.” 

According to the study, more than four out of five employees (81%) 
would take advantage of a financial planning option if their employer 
paid for a portion of it as part of the employee benefits package. In 
addition, the study also found that financial planning helps employees 
get an earlier start with saving and investing in their company-
sponsored retirement plans, and that they are more likely to contribute 
substantially throughout their lifecycle, especially for those under age 
35.  
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 Good News; Bad News…
(Continued from front) 

downward trend in premium 
increases. Average premiums 
increased 7.2% for all plans versus 
8.6% last year. The UBA survey 
shows the average annual health plan 
cost per employee across all coverage 
levels to be $6,881 (medical coverage 
only), with an average employee cost 
of $3,110 and an average employer 
cost of $3,771 per employee. Average 
monthly  premiums for all plans were 
$347 for single coverage and $848 
for family coverage (a weighted 
average of all non-single coverages). 

increases. Average premiums 
increased 7.2% for all plans versus 
8.6% last year. The UBA survey 
shows the average annual health plan 
cost per employee across all coverage 
levels to be $6,881 (medical coverage 
only), with an average employee cost 
of $3,110 and an average employer 
cost of $3,771 per employee. Average 
monthly  premiums for all plans were 
$347 for single coverage and $848 
for family coverage (a weighted 
average of all non-single coverages). 

While PPO plans continue to domin-
ate the market (55.9% of plans 
offered), the HMO market share 
continues to slip (22.6% of plans 
offered). Consumer-driven plans 
(high-deductible plans with an HRA or 
HSA) now represent 8.8% of all plans 
offered by employers versus 5.8% 
last year, according to the UBA 
survey. The majority of the increased 
adoption of consumer-driven plans 
continues to come from employers 
with under 1,000 employees, with the 
highest sub-segment being employers 
with 25-100 employees. 
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In a sign of growing 
awareness that preven-
tive care can be cost 
effective, the Kaiser sur-
vey found that most 
PPOs now pay for pre-

ventive services such as 
immunizations and mammograms 
without charging the employee. Like-
wise, the UBA survey found that 
7.4% of all employers offer some 
form of preventive or comprehensive, 
non-insurance company-based 
wellness program, mirroring the 
increasing trend toward consumer 
empowerment in healthcare.  
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Prevention Solution. . . Prevention Solution. . . (Continued from front)  
Influential employers who are making headway 
in focusing on employee health are implementing 
various initiatives, according to Andrew Webber, 
president and CEO of the National Business 
Coalition on Health: (1) Pushing wellness pro-
grams; (2) Giving employees information on 
comparative costs and quality of providers; (3) 
Investigating value-based benefit designs, 

including CDHP/high deductible programs, to force patients to take 
increasing responsibility for costs; (4) Hiring disease management com-
panies to get better monitoring of conditions and better compliance 
with treatment regimens; (5) Contracting directly with high-quality 
providers through group purchasing arrangements; (6) Working with IT 
companies on community and personal health records and interoper-
ability of clinical information; (7) Setting up in-house clinics; (8) Experi-
menting with payment for performance by providing financial incentives 
for the delivery of safer and more effective and efficient care; (9) Pro-
moting quality measurement efforts at the national level through 
organizations that include the National Quality Forum and the National 
Committee for Quality Assurance; (10) Giving employees incentives to 
complete health-risk assessments; and (11) Lowering or waiving copay-
ments for prevention and critical medical services.  

Edington believes that health insurance companies that are not employ-
ing wellness or even more innovative methods to affect clinical out-
comes resist the natural evolutionary pull of the industry. “I think 
health plans have to realize that employers are focused more on 
improving health and less on reducing costs or cutting benefits,” says 
David Kasiarz, vice president for compensation, benefits, and risk 
management at Pepsi Bottling Group. “Health plans that understand 
what employers are trying to do and develop offerings to support 
employer priorities have an inside track.”  

. . . . . . . . . . Bulletin Briefs . . . . . . . . .  
♦ DHS Regulation ‘On Hold’ 
A federal court has temporarily barred enforcement of a Homeland 
Security rule regarding employer responses to Social Security no-match 
letters. No-match letters refer to notifications sent to employers when 
Social Security numbers submitted by employees do not match those in 
the SSA database. For now, employers need to continue to do their 
best to make sure their employees are legal. 
♦ Medicare Noncreditable Coverage Notice Contains Error 
Individuals with noncreditable coverage who do not enroll in Medicare 
Part D during their initial enrollment period will have to pay higher 
premiums permanently when they finally enroll. The model notice on 
the CMS website says they have 63 days when coverage ends to enroll 
without being subject to the late enrollment penalty, which is not the 
case. CMS is aware of the problem and intends to update the noncred-
itable notice, but in the meantime suggests that plan sponsors simply 
remove the statement from the model notice.  

HRinsider® bulletin is brought to you each month courtesy of the bagnall 
company, a UBA® member firm.                                              
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WE EXCEL IN THESE AREAS 

 Complete employee benefit planning: To 
ensure that the total benefit package is 
consistent with organizational goals. 

 
 Benefit design analysis: To match available 

delivery systems and benefit options with the 
desired plan performance.  

 
 Analysis of available funding mechanisms: To 

maximize the effectiveness of assets invested 
in employee benefit programs, while 
appropriately managing risk. 

 
 Competitive bidding, comprehensive market 

analysis, and aggressive negotiation: To 
obtain the best available coverage at the 
lowest available price. 

 
 Plan performance analysis and financial 

reporting: To evaluate current performance 
and estimate possible future results. 

 
 Employee education, communication and 

assistance:  To facilitate employees’ use of 
benefits and reduce administrative workload. 

 
 
 
 
 
 
 
 

 
 

 Ongoing analysis and research of emerging 
employee benefit trends and offerings: To 
evaluate their potential impact. 

 
 Education, information and guidance on 

insurance regulations, mandates and 
guidelines: To reduce potential liability for 
non-compliance. 
 

 Personalized products and services: To meet 
the needs of executives and key individuals. 

 
 401(k), pension and retirement planning: To 

meet current and future needs of the 
organization and its employees. 

 
 Consulting services for administrators, payers, 

and providers: To provide realistic insight into 
the dynamic needs of the employer-sponsored 
group benefits marketplace. 

 
 Continuous service and support: To add value 

to your investment in employee benefits.

 



Contact Information 
 
 

Address: 
 
1345 E. Chandler Boulevard 
Building 1, Suite 103 
Phoenix, AZ  85048 
 
Phone: 
 
Phone:     480-893-6510 
Toll Free:  800-582-8593 
Fax:         480-893-6137 
 
Web Address: 
 
www.thebagnallcompany.com
 
Contacts: 
 
Mark Bagnall, President 
mbagnall@thebagnallcompany.com
 
Cesar delRosal, Executive Director - 
Technology & Prime Customers 
cdelrosal@thebagnallcompany.com
 
Theresa Lofgren, Director - Client 
Services & Systems 
tlofgren@thebagnallcompany.com
 
Lindsey Neisen, Director – Office 
Management 
lneisen@thebagnallcompany.com
 
Cynthia Bagnall, Executive Director - 
Operations 
cbagnall@thebagnallcompany.com
 
Yasmine Asfoor, Administrative Assistant 
yasfoor@thebagnallcompany.com
 
 
 
 
 
 
 

 

  
tbc notes: 

 
We would like to thank the following companies for allowing us to be of 
service again this year: 
 

Automotive Diagnostic Specialties, Chandler, AZ 
BonWrx, Inc., Phoenix, AZ 

Donor Network of Arizona, Phoenix, AZ 
Foothills Sports Medicine and Physical Therapy, Phoenix, AZ 

 
 

We welcome the following new clients and thank them for their 
business: 

 
Tri-Lite Builders, Inc., Chandler, AZ 

San Tan Collision Center, Glendale, AZ 
 

 

 
We can help with your hiring process too!!!! 
 
So, stop shooting in the dark! 
 
You now have access to a web-based HR 
assessment that takes the “guess work” out of 
your hiring process.  This tool is DOL compliant, 
will provide a solid foundation to evaluate your 
applicants…and best of all it works! 
 
We have arranged a special price package for our 
customers.  Call us if you would like more 
information. 

 

 
Technology Corner 

 
As the year comes to an end, now may be a good time review 2007 or 
look ahead to 2008 by conducting a survey of your staff, customers or 
vendors. 
 
The survey can range from planning the company holiday party 
(location, # of attendees, food, etc.) to finding out what your employees 
like and dislike about your current employee benefit programs. You can 
also poll your customers to obtain opinions of the services you provide 
to them…..or determine other ways you might serve them! 
 
Our expertise with online surveys is another way we can help you.  Our 
in-house expertise allows us to assist you in developing the survey and 
monitoring it for results.  We also provide a comprehensive report 
(including graphics) upon project completion. 
  
For further information please call Cesar at the bagnall company, 480-
893-6510 or 800-582-8593 (outside the Phoenix metro area). 
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