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Healthcare Blueprint 
Insurer Debuts Plan 
to Tackle Coverage 
for All Americans  

S DEBATE ABOUT U.S. health-
care reform intensifies, one 
insurer has taken the bull by 
the horns and introduced a 

five-point plan which would combine 
tax credits to encourage people to buy 
coverage, along with ideas to improve 

healthcare. 
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for the government to 
move,” said Scott P. 
Serota, Blue Cross an
Blue Shield Association 

(BCBSA) president and chief exec
officer. “We believe it’s time to act.” 

Serota said that 30 percent of
delivered today is either inappropriate 
or redundant. “We have to fix that,” he
said. As a result, BCBSA’s Pathway to 
Covering America proposal would 
xtend coverage to 30 to 35 million

the 47 million uninsured, with the tax 
credits costing the U.S. $50 to $100 
billion annually.  

“We can build upo
based system with tailored solution
enhance and sustain this system, while 
providing affordable options for those 
without employer-sponsored coverage.”

The following highlight the recommen-
dations for government action in 
BCBSA’s five-point plan for reform
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Mix of Culture Chan
Education Enable CDHP Sustained Saving

AN INSURER’S SUCCESS with consumer-
health plans provides a road ma
want to control healthcare costs
employees in their health by offer-ing a consumer

directed benefits strategy, according to Mark T. Bertolini, Aetna 
president.  

Following a five-year study of 1.6 million Aetna members, Bertolini 
says that “this late
all along—that while implementing these plans requires a commit-
ment from both the employer and the employee, the payoff is signif-
icant for those who embrace all the tools that influence healthcare 
consumerism.” 

According to Aetna, the four keys that help employers succeed in 
implementing a 

1. Fostering a culture of healthcare consumerism among all empl
ees, beginning with senior executives; 

2. Implementing a focused employee communication and education 
campaign; 

3. Offering wellness programs and incentives for healthy behaviors, 
as well as 1

4. Carefully constructing a benefits package that includes appropri-
ate levels of member responsibility.  (Continued on back) 

orget to File? 
IRS Sends 5500/5500-EZ Delinquency Notices 
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THE INTERNAL REVENUE Service (IRS)
mailing taxpayer delinquency investiga-
employers that failed to file Form
for plans years ending Dec. 31, 2004, or later. The 
IRS has reinstated the program to allow it to obtain 

missing returns and to allow non-filers to become compliant. 

Note, however, that the IRS program should not be confused with
notices generated by the Employee Benefits Security Administration 
(EBSA) of the U.S. Department of Labor (DOL), which has its own 
notification program. The EBSA may impose a penalty of up to $1,100 
per day, with no maximum, for failure to file a Form 5500 for a pen-
sion, welfare, or welfare/fringe benefit plan. These penalties are in 
addition to amounts that can be assessed by the IRS. (Continued on ba  
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Change Incentives to Promote Better 
Care – Continu

t) 

e efforts to incorpor-
ate pay-for-quality incentives into 
Medicare and other government pro-
grams; promote management of 
chronic illnesses; and give Food and 
Drug Administration (FDA) authority 
to approve scientifically feasible and 
safe generic versions of biological 
products without imposing long peri-
ods of market exclusivity for brand-
name products.  

Empower Consumers & Providers – 
Promote greater quality and cost 

transparency, and establish a 
national health information 
network, with electronic 
health records in every 
doctor’s office. 

Promote Health & Wellness – 
Support employer efforts to promote 
healthy lifestyles by providing 
wellness incen-tives for individual 
workers by remov-ing legal barriers 
that hinder employ-er efforts; 
establish lifestyle factors for group 
rating by preempting state rules that 
limit insurers’ ability to give group 
discounts for smoking and wellness 
rating factors; and offer other 
employer incentives, such as tax 
incentives.  

Foster Public-Private Coverage Solu-
tions – Help those who currently have 
difficulty affording coverage via tax 
credits; extend public programs to  
everyone with incomes below the 
federal poverty level; make federal 
support for state high risk pools per-
manent; establish federal grant pro-
gram to allow states to develop their 
own initiatives; expand the State 
Children’s Health Insurance Program 
(SCHIP); and empower states to 
enroll Medicaid/SCHIP beneficiaries in 
employer-provided plans. �

Recipe for Success. . . . (Continued from front)  

Similarly supporting a component of Aetna’s four keys 
to success, Watson Wyatt’s 2007/2008 Communica-
tion ROI study found that employers who aimed to 
increase employee participation in benefits programs 
implemented internal communication programs.  

 “As more companies take steps to rein in healthcare costs and 
update their benefit offerings, the need for better communication is 
becoming clear,” says Kathryn Yates, Watson Wyatt global director 
of communication. “Companies expect employees to assume more 
responsibility for their financial and personal health, so it’s important 
to provide them with the resources to make informed decisions.” � 

Forget to File?.  .  . (Continued from front) 

As a result of this recent IRS initiative, employers that fail to file or 
file incomplete Form 5500 reports now may be contacted by EBSA, 
the IRS, or both agencies with respect to the same 5500 reports, 
depending on the violation identified. 

However, there are opportunities to complete delinquent filings with-
out being subject to these penalties. Plan sponsors whose Form 
5500 filings are late, are unsure of the filing history of a plan (due to 
a merger/acquisition, for example), or do not have copies of prior 
plan year Form 5500s, may want to consider the DOL’s Delinquent 
Filer Voluntary Correction (DFVC) program. � 

. . . . . . . . . . Bulletin Briefs . . . . . . . .  
♦ BLR Offers Employers Free Employee Attitude Survey 
BLR’s complimentary National Employee Attitude Survey program 
provides participating companies with a BLR-written questionnaire to 
send to their workforce, either by email or as a printed copy. Via a 0- 
to 10-point scale, employees answer questions about workplace 
communications, supervision, teamwork, and chances for advance-
ment at their organizations. Replies are sent directly to BLR, which 
does all preparation of the results. Employers then receive a confi-
dential report of how they did, both at their companies, and com-
pared to similar organizations. 

To participate in the first wave of data reporting, employers should 
sign up by Friday, Feb. 22. However, employers may join at any time 
in 2008 and be reported in a later wave. Employers wishing to par-
ticipate should register at http://neas.blr.com. The questionnaire and 
other materials may also be inspected there.  For questions, call BLR 
at 800.727.5257 x2301.   
♦ DOL Issues Checklist on Final Wellness Program Rules 
The Department of Labor (DOL) has issued a checklist to help 
employers identify what types of health promotion or disease pre-
vention programs offered by a group health plan are in compliance 
with final wellness regulations. Check out this assistance at 
http://www.dol.gov/ebsa/regs/fab2008-2.html. � 

 

HRinsider® bulletin is brought to you each month courtesy of the 
bagnall company, a UBA® member firm.                                      
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tbc notes: 
 

 thank the following companies for allowing us to be of 
s year: 

CKGH Law, Phoenix, AZ 
tomotive, Inc. dba Deans Auto Repair, Phoenix, AZ

We would like t

Mastel Cleaners, Inc., Scottsdale, AZ 
Toyowest Automotive, Inc., Peoria, AZ 

 
e welcome the following new clients and thank them for their 
siness: 

Avery Management & Consulting, LLC, Mesa, AZ 
Ivy League C

John Allen’s Arizona Body Sculpturing, Ch
Marana Unifi

 

 
Please note our new direct land lines on the left of this 
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Pl s our most recent addition to our 
st
ou
to
 

ge.  This will allow you to call any of our associates 
rectly.  You can still access the company receptionis
ing these numbers: 

480-893-6510 
800-582-8593 

e congratulate Cesar delRosal, Executive Director – T
ime Customers, as our 212° Performer of the Month for January, 
08……Cesar has done a tremendous job of working with our clients to 
sure the best service available; thanks Cesar!! 

lp us welcome Theresa Lofgren back……she has just returned from 
egnancy leave and is balancing her duties at tbc and with Kaleb, her
w son! 

ease welcome Debi Zahedi… a
aff. Debi will be our Administrative Assistant. She will be working on 
r client presentations and monthly service calls! She’s a great addition 
 our group! 

 
TECHNOLOGY CORNER 

 
ant to stay up to date on the latest in HR issues?  How about a guide 
 what you can ask in an interview?  Do you need a sample I-9 guide
ed a policy on internet/email usage?  All this and more can be found
 the HRinsider ®, a valuable tool provided to all our clients as par
r service package. 

W
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For a refresher on how to access this information please contact the 
bagnall company and any team member would be glad to assist. 
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¾ Planning: To enefit 
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¾ Serving: Your HR and benefit needs. 
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enhance the operation of your benefit plans 
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